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This document contains all you need 
to know about how our brand should 
be used in print and digital materials 
to ensure consistency and proper 
representation. Using our brand 
correctly is extremely important to 
us, so we ask that the guide is always 
referred and adhered to.
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PRIMARY HEADINGS: 
BRANDON GROTESQUE BOLD
SECONDARY HEADINGS: 
BRANDON GROTESQUE REGULAR
SUBHEADINGS: 
Avenir LT Std 95 Black

PRIMARY PARAGRAPH: 
Avenir LT Std 55 Roman

SECONDARY PARAGRAPH: 
Avenir LT Std 45 Book
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